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Join at menticom | usecode 5958760

Instructions

Go to

www.menti.com

Enter the code

09 58 76 O

Or use QR code
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Blue Bio
Techpreneurs

WEBINARS MOOC HACKATHONS
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JNETWORK

5 counrses

Entrepreneurship in the 6.-8

Blue Bioeconomy Available POLAND JUNE
Thursday, December 5th, 2024 2025 BALTIC SEA 2025

11:00 - 12:00 CET

Part of the Blue Bio Techpreneurs Webinar Series:

WWW.
futurelearn.
com
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Co-funded by the European Union under Grant Agreement |1D 101124697. Views
and opinions expressed are however those of the author(s) only and do not
necessarily reflect those of the European Union. Neither the European Union nor
the granting authority can be held responsible for them.

Transversal & Entrepreneurial Skills for
Innovators

Nurturing talent to shape the future of the Blue Bioeconomy

Website

Webinar & Hackathon Events

‘11.! ; . eur »

WaveMakers - Early Careers Exchange & Talent Hub

bluebiomatch.

Linkedin

Facebook

YouTube
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HACKATHON WINNING TEAM

Hiba Jasmin Visaliyil,
Master’s degree in Aquaculture, Environment and Society

Martyna Janas,
Bachelor in Oceanography

Thiviya Nair
PhD Student in Aquatic Diseases & Coastal Reef Management

Maksymilian Ananiew Master in Management Strategy and
Innovation

Arno Vanheule
Business Economics at the KU Leuven in Belgium

Sigmar Gunnarsson
Founder Eat Myt ApS
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Rethinking blue mussels
for a more sustainable future
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why we love blue mussels

« Nutritious: Blue mussels are a powerhouse
of protein, omega-3 and essential nutrients.

 Climate-friendly: Minimal environmental
footprint, requiring no feed or freshwater
while improving the quality of our oceans.

* Local: Grown locally and organic in
Denmark (Limfjorden), supporting regional
food systems and reducing food miles.
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Consumer barriers

Low blue mussel consumption
due to:

Hesitation about
texture/look

Lack of preparation skills
Safety concerns
Unawareness of benefits

Limited innovation in decades

Think Beyond the Obvious: How can we redefine the role of blue

mussels in modern diets or lifestyles?

Focus on Impact: Consider how your ideas can positively influence both
consumer habits and the environment.

Leverage Emerging Trends: What trends in health, sustainability, or

technology can you tap into to increase blue mussel consumption?

Challenge Assumptions: Are there existing barriers or perceptions
about blue mussels that we can overcome with innovation?

Collaborate for Creativity
Keep the Consumer at the Core: Whether it’s convenience, taste, or

education, how can your idea make mussels more desirable to the
everyday consumer?
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Seavory

Helping young adults eat faster, healthier and easier

GROUP 3

Arno Vanheule, Hiba Jasmin Visaliyil, Maks Ananiew,
Martyna Janas, Thiviya Nair
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Eating healthy, easier and cheaper is a major
challenge for young adults

Seavory
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Opportunity

A missed opportunity of 3B* DKK to make Danish food
consumption more sustainable

Mussel producers Target young adults
Produce safely Live actively

Produce sustainably Uses social media extensively
Produce cheaply Are health- and cost- conscious

Obtained higher education

80-90% 700K

of production is exported Danish young adult lack awareness

Source: Eurostat; * based on an estimation Seavory
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Solution

Meet

RESTORE OUR OCEAN & WATERS &

Faster

Improve mental health, memory and perception.

Healthier

Support the immune system, metabolism and
energy production.

Easier

Make meals better with just one ingredient.

Seavory
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Solution

Increase the health of young Danish adults while producing
more sustainably

90% 99%

more nutritious than Knorr (fish) bouillon less CO, emissions than Whey Protein

o 7

—

“ 7 “

b H N
Raw materials Mods Pulverising

Seavory
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GTM

Enhance the diets of young Danish adults with end

products

Seavory bread
Energy broth Seavory yoghurt & spread Seavory pasta

Seavory
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Target 700k young Danish adults through digital
and physical distribution channels

Social Media Partnerships Mussel Man Mascot

Collaborate with health Partner with Danish Cooking workshops to

influencers and popular sustainable companies to create dishes using our

chefs to promote mussel produce common powder. It's an

consumption limited products that educational community
will increase awareness building event.

< juliebruunsblog © and help gain

| 5.224 96,5 d. 119
benchen volgers vakgend
Julie Bruun

recognition.

Jeds

Mikkeller
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GTM

Direct-2-Consumer distribution to use feedback for
product and brand development

Digital store Physical pop-up trial

- &  2cities
1 month

‘(
WE MAKE EATING FASTER,
HEALTHIER, AND EASIER

1h;\»:/ﬂ1..iarg-»

Seavory
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Vision

Our vision

Integrate blue mussels into
the everyday Danish diet.

Seavory
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Research at (a) University
of Ag)plied Sciences

Pascalle Jacobs, HZ UAS

27 November, 14:25-14:35
Hall 3
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~ - 36 UAS in the Netherlands

Int rO s e - Education and Research

| 732 professorships (lectoraten) (in 2022)
/, 260M euro (in 2018)
A

A "y — Financed by:

A n o\ 1. Ministry Education, Culture and Research
P\ < - A | 2.Subsidies

W A “<  3.local government, business, ....



BLUE

EU ¢
MISSION s

s 26-27 November 2024 | Amsterdam

Applied Research

-Starts with a question from practice

-Co-creation between education, research and
professional practice

-Research for and with professional from practices and '_ —
performed by researchers with students ="

-In regional networks, multidisciplinary and short cycles

-Bridges the gap between fundamental science -
and society
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Aquaculture in Delta Areas

RESTORE OUR OCEAN & WATERS &

HZ University of Applied Sciences

Lector
Research coordinator
Sr. & jr. researchers (5.6 fte)

Low trophic aquaculture

Research lines

-Production optimalisation
-Production prediction
-Nature inclusive aquaculture
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Production optimalisation

Topic:
Question:
Method:

Execution:
Collaboration:

Finance:

Improve oyster cultivation
Methods for off bottom larvae catchment?

Compare methods for attachment, growth, survival
Monitor env. parameters & larval abundance

HZ Aqua

Trade association, 7 oyster farmers, MBO Scalda, RVO,
Ministry LVVN, French fa rmersCRCrta
SIA RAAK MKB " e
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Production prediction

Topic: Offshore mussel production

Question: Near real time insight in state of the mussel culture?

Method: Development of prediction model

Execution: HZ Aqua & Data Science, Water Insight :

Collaboration: HVHL Marine Governance, mussel farmers, trade association, ~
MBO Scalda & Firda, RVO :'"

Finance: SIA DMO
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Nature inclusive aquaculture

Topic: Combine oyster culture and nature restoration

Question: How to construct a submerged oyster reef with a combined benefit for aquaculture
as well as biodiversity?
Method: Lab experiments
Monitor larvae and model movement
Monitor biodiversity using traditional and nove
Develop eDNA method for tidal areas
Execution: HZ Aqua, UAS Leiden, |
Collaboration: Trade association, oyster farmers, government o
nature organizations, NIOZ, Naturalis,
St. Anemoon, CRC France, DTU Denmark
Finance: SIA RAAK PRO
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Thank you

Feel free to contact me:
pascalle.Jacobs@hz.nl



mailto:Pascalle.jacobs@hz.nl
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CAREER PATHWAY:
MARINE SCIENCE & COMMUNICATION

Francoise Meyer - Oceanographer

27 November, 14:35 -14:45
Hall 3
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Beginning a career in Oceanography

S e P e P w
* Experience in European Research institutions P S \ /lr
NE 9. ;‘lr ‘\
| N 7
* Skills: Ehw %
- Technical proficiency: oy ‘: .
| | i

data analysis, programming (Python, MATLAB), e otuteboory X comenanond
scientific writing & presentation, marine cartography Jovmarstocfompungevuight | Q camdingage
- Operational skills:
equipment deployment, data collection & data management

S5l !-Ll'

Upwelling

* Opportunities through international conferences:
EGU General Assembly 2024
APOCEAN (national oceanographic meeting Portugal)

| CNR
@ UAlg OC M A R <‘ ( Iug s

UNIVERSIDADEDO ALGARVE Centro de Ciéncias do Mar IN AMBIENTE MA

IN AMBIENTE MARINO

DEL MAR OCEANOGRAPHIC
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Communicating as a scientist

OCEAN & CLIMATE

Scientific dissemination High-Level event with the IOC-UNESCO™
* Informing decision makers * Project management: event &
* Understanding levels of promotional video
communication * Fostering exchanges between NGOs,
« Working hand in hand between the research institutions and decision
scientific board and the makers

communication team

FISHING AND AQUACULTURE
IN A CHANGING CLIMATE:
CHALLENGES AND PERSPECTIVES



https://ocean-climate.org/wp-content/uploads/2024/10/Fishing-aquaculture-in-a-changing-climate_DIFCO2024.pdf
https://ocean-climate.org/en/on-july-4th-the-ocean-climate-platform-and-ioc-unesco-celebrate-a-decade-of-commitment-to-the-ocean-climate-and-biodiversity/
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Jury member of the Brilliant Blue Challenge

Brilliant " LABOS
- STEM Education program empowering LABS O Creatits

youth, supporting employers, and
fostering economic growth in the global
blue economy

« Jury of the Marine Autonomous Systems
theme

* Professional proficiency: the point of
view of an oceanographer & marine
technology professionals

 Inter-generational mixing: being inspired
by the next generations (ages 12-18)

A - 1 | { A v 'S
@A e -
@; I*I ENERGY E s
2()2] United Nations Decade ana a LEARN MORE ABOUT THE BRILLIANT BLUE CHALLENGE
2030 of Ocean Science
for Sustainable Development

VISIT BRILLIANTLABS.CA/BRILLIANT-BLUE
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Engagement in the Industry & Networking:

The importance of being visible: 50% seeking 50% being asked

A balance between skills and navigating professional network

» Conferences, networking events, ambassadorships

* This very opportunity came from being visible on the network Blue Bio Match !

P h 2024 SYM i [
\/\/_f PODS B ‘=) Blue Bio Match
w I U M OCEAN & CLIMATE the European Union P
PLATFORM
European
European [ T WOMEN IN

EG U ﬁﬁ?:rﬁlences \X :S t_-}{‘..E-'..x.‘w.' SCIENCE @ Eﬁ:q&? MARINE BOARD
Ocean Frotessionals A dvancing Seas & Ocean Science




BLUE
MISSICN

smmmse 26-27 November 2024 | Amsterdam

Thank you for your attention !

[u] ‘-"_

Elﬁ-
Linkedm

ﬁ'{ francoise.meyer.pro@gmail.c
0

Questions &
collaboration
opportunities ?

Let's
connect!

s : EI
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n Group Activity

S

3min. Intro round. In which sector do you work?

3min. Collect our ideas individually on Post-its. -> 1 idea = on 1 post-it
10 min. Discuss the solutions

7 min. Decide on the answer agreed in the group

Table 1 - Why do you think the Blue Economy sector is still not well-known?
Table 2 - How can we inspire more young people to engage with the Blue Economy?
Table 3 - What is your request to educators to help further develop the Blue Economy?

Table 4 - How can ocean literacy be integrated into education?

DNAIrens -
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3rd MISSION ARENA
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