
Workshop Summary 

The workshop aimed to provide participants with practical knowledge and skills that could
motivate and prepare the youth to become effective environmental and social justice
advocates. At the beginning of the workshop, David Whyte, a senior postdoctoral
researcher at the SFI Research Centre for Energy, Climate and Marine (MaREI), University
College Cork, Ireland, took the stage to introduce the participants to the EU Mission
“Restore Our Ocean and Waters by 2030” (Mission Ocean), its four area-specific
“Lighthouses” (regional innovation hubs that based around the four major European sea
basins – the Atlantic-Arctic, the Baltic and North Sea, the Danube and Black Sea, and the
Mediterranean), and related projects, e.g. PREP4BLUE, TIDAL ArtS. Then Septian Setiawan,
an international consultant at Sociedade Portuguesa de Inovação (SPI), told the
participants about BlueMissionAA, the Mission Ocean “Lighthouse” in the Atlantic and
Arctic Sea basin, and its activities for citizen engagement.

Session 1: Advocacy skills development
 
The workshop continued with a discussion on environmental issues in Europe. Catriona
Reid, a research assistant at MaREI, University College Cork, Ireland, presented the most
pressing issues facing the ocean, e.g. climate change, resulting from the unsustainable use
of natural resources, and exacerbating social inequality. She emphasised the importance of
a bottom-up approach when solving these issues, focusing on citizen-led initiatives that
advocate for sustainability and climate justice among other things. 

To illustrate the potential of such initiatives, two speakers shared their stories. Maarten
Klop, a co-founder of Grounded and a community builder at Amped, addressed the sense
of powerlessness shared by many people when they think of global environmental issues.
His own experience with farming, however, made him realise that local action (e.g. working
with soil, plants, and water) can make a real difference for both people and the
environment. In 2019, together with others he founded Grounded, a volunteer-led
community based in Utrecht that brings together people from all walks of life and provides
them with space for co-creating meaningful initiatives surrounding food, education and art.

3rd MISSION ARENA
26-27 November 2024 | Amsterdam

Date: Wednesday, 27 November 2024 

Theme: Citizen Engagement & Education

Workshop on Environmental Advocacy and Justice

https://prep4blue.eu/
https://submariner-network.eu/tidal-arts/
https://bluemissionaa.eu/
https://www.grounded-community.org/


3rd MISSION ARENA
26-27 November 2024 | Amsterdam

Every year Grounded organises big events (e.g. Grounded Festival, Grounded Summer
Camp) and hosts various workshops (e.g. craftwork, gardening), cultivating social
connection and collaboration on a local level. The importance of such collaboration,
Maarten explained, is also at the core of projects at Amped, a company that facilitates
robust, regional and regenerative food in the Amsterdam Metropolitan Area. Through its
work with a network of farmers, businesses and students, Amped demonstrates that 80%
of solutions for a just transition can be generated at a local level. 

Sandra Castañer, a policy officer at the Directorate-General for Maritime Affairs and
Fisheries of the European Commission (DG MARE), shared the experience of the
#MakeEUBlue campaign organised by the European Ocean Coalition (EU4Ocean) to
promote ocean literacy. EU4Ocean was launched in 2020 and currently consists of three
main components: the EU4Ocean Platform, a hub for collaboration between organisations,
initiatives and individuals; the Youth4Ocean Forum, a platform for empowerment of young
ocean advocates; and the Network of European Blue Schools, a hub for educators that
strive to bring ocean-related topics into classrooms. In 2021, th #MakeEUBlue campaign, as
Sandra explained, aimed at inspiring everyone, from citizens to companies, to commit to
ocean protection through submitting public pledges. The campaign focused on simple
actions, such as quitting single-use plastic or holding a company fundraiser for an ocean-
related initiative, and provided tools to facilitate participation, e.g. pledge examples, and
social media templates. Despite the pandemic challenges, a year-long #MakeEUBlue
gathered 161 pledges and reached more than one million people. In the end, Sandra
highlighted the importance of understanding your target audience and their needs, crafting
a compelling message, and making participation as easy as possible to make the campaign
a success.   

Session 2: Applying advocacy to environmental justice

Then Cátia Duarte, a designer consultant at Sociedade Portuguesa de Inovação (SPI), took
the stage to provide participants with tips on creating awareness campaigns for
environmental justice. First, she discussed the importance of visuals to capture attention,
deliver messages more effectively, and evoke emotions in viewers. An example of a
successful campaign, like End Ocean Plastic by Greenpeace, illustrated the impact of visual
storytelling. Then Cátia explained key design principles for effective campaigns,
emphasising clear messaging, eye-catching visuals and consistent branding. Finally, the
speaker shared best practices for posting on social media platforms, such as
understanding your audience, developing engagement strategies, and using hashtags. 
 

https://amped.nl/
https://maritime-forum.ec.europa.eu/theme/ocean-literacy-and-blue-skills/ocean-literacy/eu4ocean-coalition_en
https://maritime-forum.ec.europa.eu/theme/ocean-literacy-and-blue-skills/ocean-literacy/eu4ocean-coalition_en
https://maritime-forum.ec.europa.eu/theme/ocean-literacy-and-blue-skills/ocean-literacy/eu4ocean-platform_en
https://maritime-forum.ec.europa.eu/theme/ocean-literacy-and-blue-skills/ocean-literacy/youth4ocean-forum_en
https://maritime-forum.ec.europa.eu/theme/ocean-literacy-and-blue-skills/ocean-literacy/network-european-blue-schools_en


3rd MISSION ARENA
26-27 November 2024 | Amsterdam

Session 3: Group work (creating a campaign)

At the end of the workshop participants were divided into groups to apply the knowledge
acquired during the previous sessions in practice and create their social media campaigns
related to cleaning Amsterdam waters. As a result, four ideas for an awareness campaign
were developed dedicated to reducing the amount of litter, such as cigarettes, bottles, and
plastic packages, in the canals of the city. The exercise highlighted the importance of the
participation of people from various disciplines in creating impactful campaigns. 

Following the workshop, and in an attempt to make the participation as meaningful as
possible, a group of 10 university students were supported to engage with attendees and
panellists from other workshops across the 3rd Mission Arena. Finally, the university
students reported on their general experience at the event during the final plenary session
in terms of inclusion and from the point of view of young people. 


